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Europay, Client and Partner
Presented to BT International Account Management

Day One June 3rd 1998
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Agenda- Day One

ÅIntroduction to Payment Systems

ÅDefinitions

ÅTodayôs Means of Payment

ÅEuropay the Company

ÅEuropayôs Payment Technology

ÅEuropay Governance
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The European Union

Forging One Market Place
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The Europay Region
Iceland to Vladivostok & Israel
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Retail Banking & Payment 

Systems Prepare for the Future

ïCost of bricks and mortar require banks to 
rethink their consumer relationship

ïThe banks ñposition of trustò is in question

ïAutomation of payment mechanisms continues 
to improve their accounting processes - the core 
of banking

ïPhysical notes and coins burden the growth of 
convenience shopping and electronic commerce
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The Globe Has Become a 

Common Market

ïThe Summer Sun
Is on Java

ïThe Winter Slopes 
Are in the Alps

ïConsumer Electronics 
Are Manufactured in 
Korea

ïChile and Australia 
Donôt Have 
Phylloxera

ïCarrying More Than 
One Currency Is a 
Way of Life for Many

ïSpeaking One Culture 
Does Not Work on the 
Internet

ïGlobalization Will 
Happen Whatever 
Others May Say

Fortress Europe Is a Domestic Myth
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Europe is a Global Microcosm

Population 

Millions

GDP          

B US$

Per Capita in  

000

Lines per 

100

Greece 10.4 74 7.1 48

Portugal 9.8 75 7.2 35

Spain 39.6 479 12.2 37

Ireland 3.5 46 12.8 35

Finland 5.1 82 16.2 55

UK 58.1 943 16.3 49

Italy 57.2 992 17.1 43

Netherlands 15.4 307 20.1 51

Belgium 10.1 207 20.5 45

Germany 81.1 1712 21.2 48

Sweden 8.7 186 21.4 68

France 57.7 1252 21.7 55

Iceland 0.3 6 22.2 56

Austria 7.9 181 22.9 47

Norway 4.3 103 24.0 55

Luxembourg 0.4 10 25.4 55

Denmark 5.2 136 26.2 60

Switzerland 7.1 234 33.6 60

381.9 7026 19.3 50

USA 260.5 6343 24.6 60
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Yet Still Fearfully

Federalist and Independent


